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From a One-Bedroom Apartment to Building a Purpose-Driven
Nigerian Footwear Brand, BLVC
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-MINE 0008 FEATURE

He Started With
M100Kk - And Pure Conviction

Temitope launched BLVC in 2025 with #100,000 in personal
savings, an idea forged in restless nights, and a clear
conviction that quality footwear shouldn't have to be
unreachable. What started inside a modest one-bedroom
apartment quickly became a growing leather footwear brand
shaped by resilience, craftsmanship, and an unwavering belief
in building something that could outlast him.

2025 %100k 1 yrs

FOUNDED STARTUP CAPITAL IN THE GRIND

.
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MINE 1000 SPOTLIGHT 2026

From Restless Nights
to Building BLVC

In a Nigerian fashion economy crowded with shortcuts,
Temitope Arogundade chose the longer road - the one that
runs through craftsmanship, customer trust and patient
brand-building.

Raised in Surulere, Lagos, he grew up between his father's
"when and how much do you need?" generosity and his
mother's quiet insistence on results. The blend taught him an
important early lesson: money creates ease, but it has to be
earned through discipline, not dependence.

Before BLVC, he dreamed of being a pilot. He still does. But
ideas kept arriving and the inner pull to build became
impossible to ignore. In 2025, at 31, he launched BLVC Global
Enterprise (No. 8790953) from a one-bedroom apartment
with &100,000 in personal savings -creating stylish, durable
footwear and leather pieces for young, urban professionals
who value craftsmanship and self-expression.

Today, the brand is operated from a borrowed workspace in
Mushin, Lagos - a small core team backed by skilled hands
when bigger orders arrive. What separates BLVC is not just
the product, but the philosophy behind it. Temitope believes
good footwear should not be reserved for a privileged few.
By combining accessible pricing with intentional
craftsmanship, the brand positions itself between
affordability and quality - two things many Nigerian
consumers are often forced to choose between.

For Temitope, BLVC is also becoming a platform for impact
beyond fashion. His long-term vision stretches into
vocational training, mentorship, and creating opportunities
for young Nigerians to learn practical skills through
craftsmanship.

SIGNATURE PRODUCT

Alpha Sole Loafers

By BLVC-Made by Hand in Lagos

1ST EDITION « IN PRODUCTION

"This brand is bigger than fashion. It's about
building something meaningful and impactful.”

— Temitope Arogundade, Founder BLVC Global
Enterprise. 2026
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SECTION A-THE FOUNDER'S ORIGIN STORY

Raised in Surulere,
Built by Discipline & Conviction

The son of a Petroleum Engineer father and a civil-servant-turned-businesswoman mother, Temitope Arogundade grew up in
Surulere, Lagos -watching ambition and accountability live under the same roof. The blend defined how he came to think about
money, work, and value.

WHERE DID YOU GROW UP?

Surulere, Lagos -an urban environment rich in culture, movement and style. "From the energy of busy weekdays to the rhythm
of weekends, it's a place where fashion and expression are part of everyday life. Growing up there taught me resilience,
adaptability, and an eye for detail."

WHAT DID YOUR PARENTS DO?

Father: Petroleum Engineer -approached things from a place of provision; "When and how much do you need?"

Mother: Civil servant and businesswoman -required results and accountability. The balance shaped his mindset: money creates
ease, but it must be earned through discipline.

WHAT DID THE YOUNGER YOU DREAM OF BECOMING?

A pilot - a dream still very much alive. "Whether commercially or privately, | intend to fly someday. It represents freedom,
precision, and control -values | also bring into my entrepreneurial journey."

WHEN DID YOU DECIDE TO RUN YOUR OWN BUSINESS?

A growing conviction. "ldeas kept coming, and with them came a persistent restlessness. Sleepless nights and a strong inner
pull-over time, the feeling became impossible to ignore."

WHO INSPIRED YOUR ENTREPRENEURIAL JOURNEY?

Mr. Bashorunga, founder of The Paint Guy. "l often refer to him as 'The Alchemist.' His ability to turn ideas into tangible value
and build something impactful deeply inspires my approach to entrepreneurship.”

BEFORE THE BUSINESS, WHAT DID YOU DO?

"I was actively exploring opportunities and building income streams while refining my understanding of business and value
creation -a year of preparation before fully committing."

"If you must sell a cake, you must learn how to bake 1t."

The Alchemist (mentor) -quoted by Temitope. Lagos 2026
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SRS What didn't kill the business...

-BIRTH & STRUGGLES

YOUR VERY FIRST CUSTOMER?

FI'() a A groom preparing for his wedding - frustrated, searching for a comfortable,
durable, reasonably-priced shoe just five days out. Custom modifications were

1-Bedroom | ; . s iodlfiies
delivered the day before. "On the wedding day, | got a video call -1 heard him in the

background saying 'thank you.' That moment showed me what we create becomes
Apartlnent to part of people's most important moments."
[
BIVC: The First

Year WHEN DID YOU ALMOST QUIT?

"There were moments when the weight of the vision felt overwhelming. What
pushed me to the edge was the gap between what | saw for the brand and what |
was able to execute. What pulled me back was clarity of purpose - this brand is
bigger than fashion.”

LOWEST FINANCIAL POINT?

Just before fully committing to BLVC. "l was in a job that was no longer sustainable,
both financially and mentally. | had to choose - stay comfortable or take a risk. |
chose to leave and go all in, even with limited resources."

BIGGEST MISTAKE IN YEAR ONE?

"Positioning the brand in a way that felt like | was begging for patronage. It
attracted customers who didn't fully value craftsmanship. That experience taught
me the importance of positioning, confidence, and attracting the right audience -
not just any audience."

BIGGEST PERSONAL SACRIFICE?

"Time, comfort, and financial stability. I've invested my personal savings, often
choosing long-term growth over short-term comfort. Reduced rest, limited social
time -building something meaningful requires intentional sacrifice."

HAVE YOU EVER BEEN BETRAYED IN BUSINESS: HOW DID YOU HANDLE IT?

| haven't experienced a major betrayal yet, but I've had moments where
expectations didn’t align with reality, whether with customers or collaborators. I've
learned to set clearer boundaries, communicate expectations early, and focus on
building relationships based on trust and shared values.

BLVC SIGNATURE PRODUCT

The Apice Heels

Shoe Collection-Made by BLVC -1st Edition

A daily-wear loafer engineered for young
professionals-clean lines, durable Alpha heels,
comfort-first construction. The flagship of BLVC's
first ready-to-wear female collection.

CRAFTED IN LAGOS - 2025
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SECTIONS D & E-BREAKTHROUGH & THE BUSINESS TODAY

A'Wedding, a Pivot, and
a Footwear House

BIGGEST OPPORTUNITY THAT CHANGED YOUR TRAJECTORY?

"Realising that visibility is directly tied to growth. When | began putting the brand in the right
spaces and in front of the right audience, | saw a shift -not just in interest, but in the quality of
customers and conversations."

THE ONE DECISION THAT TURNED OUT BRILLIANTLY RIGHT?

"Choosing to go all in on the business, even when it wasn't the most comfortable or secure
option at the time. It forced me to focus, take ownership, and commit fully. Looking back, that
decision accelerated my growth more than anything else.”

MOST POPULAR PRODUCT TODAY?

Custom and ready-to-wear leather shoes. "Customers love them because they combine style,
durability and comfort while still being accessible. We pay attention to detail, which makes
each pair feel intentional and personal.”

HOW HAS YOUR ROLE AS FOUNDER CHANGED?

"When | started, | was involved in everything -design, production, sales, delivery. Now, my role
is becoming more strategic -direction, growth, partnerships, and building systems that allow
the business to operate beyond just me."

WHEN DID YOU KNOW YOU MIGHT SUCCEED?

"The moment | saw a customer genuinely value what | created -especially that first major
custom order. It wasn't just a sale; it was seeing the impact of what | built and how it fit
into someone's important moment. That's when | realised this could become something
real."

SIGNATURE OFFERING

Custom & Ready-to-Wear Leather
Foolwear

Stylish, durable footwear and leather products for young, urban individuals
who value craftsmanship, design and accessible price points - made by hand
in Lagos.

FULL PRODUCT RANGE

01. Custom Men's Loafers Made-to-order, weddings & events

02. Ready-to-Wear Slip-ons The Palms collection

03. Female Palm Slippers Soft leather, everyday wear

04. Heels & Occasion Shoes The Apice line for women

FLAGSHIP FIRM

BLVC Global Enterprise

IDEAL CUSTOMER

Young urban professionals &
creatives

ANNUAL REVENUE
Less than N5M

CURRENT LOCATION
Mushin, Lagos (borrowed
workspace)

TEAM SIZE
Lean core + skilled hands on
demand

NEXT PRODUCT
Original BLVC-designed signature
line

TARGET MARKETS

Nigeria = Ghana = Kenya — SA
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SECTIONS F, G & H-LESSONS, IMPACT & FUTURE

Lessons from
‘The ‘Irenches

In one year of building BLVC, Temitope shares what he's learned about positioning,
sacrifice, and what it takes to make something last in Nigeria's fashion economy.

WHAT DO YOU KNOW NOW THAT YOU WISH YOU KNEW ON DAY 1?

"How important structure and systems are from the beginning. In Nigeria, things
don't always go as planned - clear processes, reliable suppliers, and financial

discipline early on would have saved time, cost, and stress."

BIGGEST MYTH ABOUT ENTREPRENEURSHIP TO DEBUNK?

"That entrepreneurship gives you freedom immediately. It demands more
discipline, sacrifice, and responsibility before you ever experience that
freedom."

MOST VALUABLE SKILL FOR YOUR SUCCESS?

Sales and communication. "The ability to clearly present value, build trust,
and convert interest into paying customers has been the most critical skill in
growing the business."

WHAT PROBLEM DOES BLVC SOLVE BEYOND PROFIT?

"BLVC addresses the gap between quality and accessibility in footwear.
Many people choose between affordability and durability - we provide both.
We also tackle youth unemployment by equipping young people with
practical vocational skills."

WHERE DO YOU SEE BLVC IN 5 YEARS?

"A well-established brand in Nigeria with at least two physical outlets across
mainland and island Lagos. Exporting to other African countries,
participating in international trade fairs, and gaining global recognition.
Vocational training expanded to over 100 schools.”

WHAT DOES "MADE IN NIGERIA" MEAN TO YOU?

Ownership, identity, and potential. "lt's about proving that Nigerian
craftsmanship can compete globally - building value from within rather than
relying solely on external systems."

B.L.V.C. CREDO

Built by Conviction

— Belief
In quality work and the people behind

it
— Legacy
A brand built to outlast a single founder

— Value
Delivered not just sold

— Craftsmanship
Made by hand, made on purpose

"Never laugh at any man's downfall, learn from it instead - because your own trial

will come too."

-Best advice Temitope has ever received. Lagos 2026
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Founder Intelligence Profile

A structured data portrait of Temitope Arogundade -key facts, milestones and metrics from his MINE 0008 spotlight.

Temitope Arogundade

BLVC Global Enterprise

FASHION - FOOTWEAR - LEATHER GOODS - LAGOS - EST. 2025

« MADE IN NIGERIA
1 YEARS BUILDING

(@ = * ¢
i
2025 31 Lagos
L STARTUP CAPITAL YEAR FOUNDED AGE AT LAUNCH HQ - STATE
4 4 I
COMPANY SNAPSHOT FOUNDER PROFILE
Legal Name BLVC Global Enterprise Background Self-taught entrepreneur
Origin Ogun State
Trading As
BLVC Key Skill Sales - Communication
Sector Fashion - Footwear - Leather Education Graduate
Team Lean core + skilled hands Mentors Mr. Bashorunga (The Alchemist)
g o %
r N\
PRODUCTS & SERVICES GROWTH & IMPACT
Flagship Custom Leather Footwear First Win Wedding custom order, 2025
Core Services Loafers - Slip-ons - Heels Key Pivot Begging — Confident positioning
Ideal Customer Young urban professionals Funding Type  Self-funded (personal savings)
Physical Hub Quality + accessibility Support Base Strategy - Capacity
Distributi Referrals + N rk
Istribution eferrals + Netwo L Impact Goal  ygcational training (100 schools) .
4 R
MILESTONE TIMELINE
Founded BLVC Global Enterprise with 100,000 personal savings, operating from a one-bedroom
apartment in Lagos. Registered as Nigerian Enterprise No. 8790953.
First customer: A groom 5 days from his wedding. Custom modifications delivered the day before-became
the proof point that quality and accessibility could co-exist.
Workshop pivot: Moved from one-bedroom apartment to a borrowed workspace in Mushin, scaling team to 4
direct members + skilled hands on demand.
Featured as MINE 0008 -first BLVC inclusion in Nigeria's largest annual SME entrepreneurship archive.
(N J
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Invest in Your Story.
Secure Your Legacy.

Choose the feature package that fits your ambition.

BASIC EXECUTIVE ENTERPRISE

M50k N150Kk i 74010] ¢

Text Profile + Archive Video Documentary Text + Video + Priority

BENEFITS

Funding Opportunity e National and Global Visibility
Top 100 Award Considerations e Largest Annual SME Database
Verified Business Networking e Permanent Digital Legacy
naijapreneur.com publication o 250k newsletter

e-Magazine copy e Social media distribution

Only 1,000 spots.
Applications open now.

haijapreneur.com/minel000
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